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Company Profile Find Us
Age: 4 years ® info@primeclickmarketing.com

Type of Agency: Specialist agency

Expertise: Digital Advertising, Analytics & conversion rate
optimization

Company Mission: Help African businesses grow their

revenues using digital advertising.
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Global and Local Online Spend Statistics

THE DOMINANCE OF GOOGLE AND FACEBOOK

In the digital ad market, everyone else is begging for scraps

Google and Facebook
control 57.6% of the digital
ad market, and their slices
of the pie are only growing.
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DIGITAL AD REVENUE GROWTH DIGITAL
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Nearly $0.60 of every $1.00 spent on digital advertising goes to Google and Facebook.
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Using Google Advertising for
successful brand positioning
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1. DECIDE ON YOUR STRATEGY
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Brand Building Ads

Explore unlimited possibilities
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"Refrain from harassing my life" Juliet We’ll fight it to the end — FG blows hot
Ibrahim warns ex-boyfriend Iceberg on attacks against Nigerians in China
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cheating on her

GLO
STAY HOME
DATA PLAN

DIAL *777# TO SUBSCRIBE

STAYCONNECTED | ssafetyforts

onai, avten

No Dulling,
Upgrade your

@ PrimeClick

MARKETING



rect Response Ads
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2. BE VISIBLE ON GOOGLE WHEN
THEY SEARCH FOR YOUR
PRODUCT & SERVICES
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And according to statista.com, Google has a 98% share of the search engine market.

Internet > Online Search

Which search engines have you used in the past 4 weeks?

DOWNLOAD

98%
QPDFI QQXLSI PNG :]PPT

Google

Yahoo!

Ask.com
Source

= Show sources information
Search.com

— Show publisher information

WebCrawler Release date
May 2020
DuckDuckGo
Region
Nigeria

AOL

Survey time period

Yandex 28 May to 15 Jun 2020

Number of respondents
1,046 respondents

Ecosia

| have not used any search engines

Age group
18-64 years

Other
Supplementary notes

Multiple answers were possible.

Expand statistic



https://www.statista.com/forecasts/826220/popular-search-engines-in-nigeria

Google

best water X
Q Al E) Images (E News [¥] Videos ! More Settings
About 20,000,000 results (0.77 seconds)
Ad - www.nisbets.co.uk/ ¥
Water Coolers & Water Dispensers - Buy Online UK | Nisbets
Shop Our Selection Of Catering Appliances Online Now
Deal: Up to 12% off Water Boilers
Monthly Special Offers Appliances Special Offers
Save Up To 25% This Month On Save Now On Lincat, Falcon, Dualit,
Refrigeration, Appliances & More! Waring & Other Top Brands
Get Ready To Reopen Hot Food Display
With Our Range Of Furniture, Food Keep Your Food At The Right
Display, Cleaning Supplies & More. Temperature Until Ready To Serve.
www.thewatercoolercompany.com » high-quality-water... ¥ Traf/mo (us): 0/35 - Kw (us): 0/111

High-Quality Water Dispensers In The UK

13 Nov 2017 — What you will find. The Archway Water Cooler. The Apex Water Cooler. Wall
Mounted Drinking Fountain. Stainless Steel Outdoor Floor Standing Fountain. Oasis Floor
Standing Water Fountain. 9oz Blue Tint plastic cups. Stainless Steel Cup Dispenser.
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Free but slow & unreliable

Difficult to predict your result

No control whatsoever

HOPE IS NOT A STRATEGY!!!I

SEO Vs Paid Google Advertising

Requires Financial Investment
Consistent & Immediate impact

Right person + right moment +
right message = Precision

Absolute control

Scalable Results

Start with as low as $5 per day.

@ PrimeClick



3. REACH 90% OF THE
ONLINE AUDIENCE WITH
GOOGLE DISPLAY
NETWORK.
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You can target your audience specifically.

AWarerecs _I Demographics Age, gender, Language

ini Roles (e.g. Parent, Small
Affinity Segments g el

Consideration , ,
Custom Enthusiasts (e.g. outdoor enthusiast,

coupon lovers), Affinity (e.g. luxury
| Interests . oer)
Evaluation y In-Market In-market audience segments

Similar Audiences Look alike modeling

—| Rema rketing Dynamic Remarketing, Google Analytics
Advocacy



Display Ads (NETWORKS)

M%yg NEWS MUSIC WEDDINGS  STYLE  RELATIONSHIPS ~ NOLLYWOOD  EVENTS ~ MORE~ Q

OneBank Save. Borrow. Invest. Earn. ‘i

Stephanie Linus Wants Everyone

to Take Personal Hygiene
Seriously & Make it a Habit

Published 2 days ago on May 25, 2020
By BellaNaija.com

ida

©PrimeClick

FREE Digital
Advertising
Masterclass -

WEBINAR




Google Display T

CONTEXTUAL TARGETING

(By Keywords)

Create keywords that can be Contextual can be slow to ramp
found on the webpage you up. so overbid at first & reduce
want to show Ads the bids later

PLACEMENT TARGETING

Create a custom list of website to show Ads on

PP

TOPIC

Topics are the category of
the page the user is
searching on

argeting capabilities

Q

For ex: Home&Garden -->
Bedroom --> Bedding & Linen

L

DEMOGRAPHICS

Demographic include age, gender
and parental status

X

Excluding groups like men,

women or specific age group
can be useful to segment ad
groups for better messaging

INTEREST & REMARKING

REMARKETING

INTEREST

You can show Ads to specific audiences
according to their interests, whether
they're gamers, pet love, etc.

A cookie is dropped when a user visits
website. Now the visitor will see that
product Ad wherever he go in Display

Network

@ PrimeClick



4. SELL 24/7 WITH A
WELL DESIGNED &
FUNCTIONAL LANDING
PAGE
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5. REMIND YOUR
AUDIENCE THEY NEED
TO BUY YOUR
PRODUCT/SERVICE
USING REMARKETING
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Your Landing
Page

Your landing page is designed
for a singular goal, get the
customer to take a desired
action.

It should help you qualify and

convert visitors into customers.

What's the Difference?

Objective

Visitor Intent

Traffic Sources

Navigation

Content

Desired Action

Homepage

Direct visitor to other pages
Broad range

Varied

Full navigational menu
Business info and messaging

Draw visitor deeper into site

Landing Page

Deliver specific content
Specific, targeted
Specific campaign
None (or minimal)
Specific to call-to-action

Single call-to-action (subscribe or contact us)



6. Make a
MOUTH-WATERING OFFER
They can't resist.
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Examples Of Offers

Products Based

Buy One, Get One Free

Free Delivery

Gift Vouchers

Discounts

Demographic Based Discounts
Free X' If You Buy Before Y’

Free ‘X’ WHEN You Buy ‘Y’
Package/Bundle Deals

Free Initial Report Or Consultation
Better Payment Terms

Service Based

Guide/Report

Free Initial Report Or Consultation
Better Payment Terms

Software Download/Free Trial
Assessment/Test

Free X' If You Buy Before Y’

Free X" WHEN You Buy Y’

Free trial

@ PrimeClick
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/7. TRACK & MEASURE
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V

“If you cannot measure it, you cannot
improve it” - Lord Kelvin

@ PrimeClick



« Conversion tracking
* Funnel Tracking.
° Advertising dashboards.

* Google Analytics.

Google

Analytics

Total visitors

Visit product pages

Place productin
shopping basket

Make a purchase

@ PrimeClick
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V

Know your Numbers

- Cost Per 1,000 Impressions (CPM)

I\
« Cost per Click f\/

« Cost Per Acquisition of Customer (CPA) /\/
* Cost Per Lead (CPL)

- LTV (lifetime value) _I

- Conversion rates by channel

« ROAS (return on advertising spend) = total campaign
revenue/total campaign cost

@ PrimecClick
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Lead Generation Dashboard

Start Date End Date Total Leads

07/21/2021 2021-09-01

0 Join next session
w - Not interested

- Can't afford Fees

ow - Not ready yet

Middle - Trying to raise funds/thinking
about it

High - Sending documents for enroliment

@ PrimeClick



Sample Client Dashboard

Impressions, Clicks & Cost

Clicks

1,775

£ 362.2%

Impressions

8.5K

t 51.9%

—— Impressions —— Clicks

600

“
2
S
&
a
5
g

Feb1 Feb 8 Feb 15

Campaign

*~z search

Grand total

Clicks Enquiries

Feb22 Feb29 Mar7

Impressions

Channel Keywords Targeted

Registrations

Cost ()

198,075.35

¢ 178.7%

Enquiries

588

¢ 740.0%

Cost per Enquiry (¥)

336.9

Search term
All conv.
dispatch rider

dispatch riders in lagos
dispatch rider in lagos

dispatch riders in ikeja
50

AWM

Mar 14 Mar21 Mar28

Clicks | All conv.

dispatch riders in lagos mainland
dispatch rider in surulere

ineed a dispatch rider in lagos
Clicks ~

Enquiries dispatch riders in lekki

8,509 1,775 587 dispatch riders in lagos island
dispatch rider in ikeja
dispatch rider in ajah

despatch riders in lagos

dispatch rider job in lagos

Clicks Enquiries

Feb 1, 2020 - Mar 31, 202(C

How Often were the ads Shown ?

Reach

78.9%

¢ 77.0%

Impressions
962
459
316
140

80
(3]
99
36
20
18
30
23

23

Clicks ~
222

EH]

100

49

33

29

Search Lost IS (budget)

12.2%

Enquiries
98

57

1-20/716

@ PrimeClick




We'll refund 100% of
your digital advertising
budget already spent,
If you don’t deliver
results in 1 month.

@ PrimeClick
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Primeclick

T: +2348169927037
E:

W:

Follow us on
Twitter: @primeclickng

Facebook: @primeclick
LinkedIn — Primeclick

@Click here to chat with us on whatsapp
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Temitayo Oyinyemi

Marketing Director - Primeclick Marketing

lhanks ol
@temi rimeclickmarketing.com

® @oyintemi

@ PrimeClick
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