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Digital Tranformation

"The rapid development and adoption of digital
technology [that] are transforming industries,
governments, economies, and societies"

United States Agency for International Development (USAID)*
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Digital Tranformation

New and/or adapted solutions: E-commerce online
marketplaces, farmer management solutions, linkage services,

and asset sharing services. -

Increased use of existing solutions: Digital communication tools,
social media, traditional digital media, and digital payments.
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Goal

Purchase
Motivation

Drivers

BIGITAL MARKETING: A TOOL FOR SUCCESFUL BRAND POSITIONING

B2C

Customers are seeking deals
and entertainment (which
means marketing needs to

be more fun)

Customers are driven by
emotion

Customers appreciate
education but don’t always
need it to make a purchase

decision
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B2B

Customers are focused on
ROI, efficiency, and expertise

Customers are driven by
logic and financial incentive

Customers want to be
educated (which is where
B2B content marketing
comes in)

www.romebusinessschool.com
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Let's run faster
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Let's run faster
Let's adapt
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HACKING HR TO BUILD AN ADAPTABILITY ADVANTAGE
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Thank you!
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